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The article reviews the main approaches and trends of sustainable tourism development. 

Analysis and continuous monitoring of factors influencing the functioning and development of 
innovative tourism industry contributes to the fact that the increasing complexity of control ob-
jects, their relationships and interactions with the objects of the environment are not deterrent, 
since the presence in the relevant parts of the control mechanism can solve problems that arise. 
The systemic nature of the elements of the productive forces in the field of tourism involves the 
solution of existing problems through the use of the individual components of the mechanism of 
control of its organization as part of the target groups. Keywords: tourism, tourism industry, sus-
tainable development. 
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The development of socio-economic 

systems also led to changes in the condi-
tions for the development of tourism. Sci-
entific, technical and socio-economic de-
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velopment has led to the spread of tour-
ism. Therefore, in areas frequented by 
tourists massively, there were serious 
problems in the field of ecology, culture 
and social development. Uncontrolled 
growth of tourism due to the desire to 
make a profit quickly often results in nega-
tive environmental consequences. Tour-
ism is influenced by many factors, the role 
of which in different periods may vary in 
strength as well as the duration and direc-
tion of impact. Identification, control and 
analysis of the use of factors of innovation 
development in the field of management is 
an important goal of sustainable tourism 
development. The high degree of control-
lability of tourism can ensure its sustaina-
ble innovative development. To determine 
the basic conditions for sustainable inno-
vative development it is important to clari-
fy the concept of sustainability, to identify 
the factors and conditions for sustainable 
development, as well as the ability to 
manage these factors expressed in enhanc-
ing the action of positive and negative fac-
tors reducing action . Typically, the nega-
tive properties acquire those factors that 
are not included in the scope of socio- 
economic system. Innovative sustainable 
development of tourism should be viewed 
in the context of the socio- economic de-
velopment of the land by the use of the 
method of system analysis. Sustainable 
development issues are studied by many 
scientists: Bogolyubov B.C., Sevastiyanov 
S.A. [1], Blehtsin I.J. [2], Vetlugin S.Y. 
[3], Los V.A. [4], Rumyantsev A.A. [5], 
Tatarkin A.I. [6] and others. 

The purpose of article is analysis of 
the main approaches and trends in sus-
tainable tourism industry development. 

Environmental sustainability of tour-
ism must meet the criteria of social, cul-
tural and economic compatibility. Sustain-
able tourism is the tourism, which is in the 

long run, i.e., projected on the current and 
future generations can be adapted to the 
specific ethnic and cultural characteristics, 
to meet the demands of social justice, en-
vironmentally compatible, economically 
expedient and profitable. 

The development of the territory is a 
complex process of changing its envi-
ronmental, economic, social, spatial, 
political and spiritual spheres and their 
qualitative transformations that ulti-
mately leads to changes in the human 
habitat. Moreover, the development of 
any territorial entity should go in the di-
rection of social progress, which is 
manifested in the increase of wealth, 
i.e., the totality of the objective and sub-
jective conditions of life and livelihood 
of man, nature, production, society and 
state. [7] At that sustainable develop-
ment involves the creation of such con-
ditions (which take into account the im-
pact of external and internal factors), 
under which the system, reaching the 
state of stability is not passed on in a 
different state. These conditions can on-
ly be created through a variety of man-
agement practices on the part of the 
world community, state, regional and 
local authorities, depending on the scale 
of the problems being addressed and the 
competence of the governing body. 

The term “sustainable development” 
emerged in the early 70s of the last cen-
tury and has been used in the materials 
of the UN Conference on Environment 
and Development “Agenda 21” (Rio de 
Janeiro, 1992). According to the accept-
ed definition of sustainable develop-
ment it is the process by which devel-
opment occurs without compromising 
resources and their depletion, which 
makes development possible. This is 
achieved either such resources man-
agement when they can be renewed at 
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the same rate with which they are used, 
or slowly switching from renewable re-
sources quickly renewable. Tourism as 
a separate theme was not included in 
this document. However, its impact on 
the preservation of the environment, 
cultural and natural heritage and uniting 
the efforts of various organizations in 
the sustainable development was the 
reason for the development and adop-
tion in 1995 by World Tourism Organi-
zation (UNWTO), the World Travel and 
Tourism Council (WTTC) and the Earth 
Council the document “Agenda  21 for 
the travel and tourism industry”. 

This document provides a definition 
of sustainable tourism development [8]: 
Sustainable tourism development meets 
the present needs of tourists and host 
regions while protecting and enhancing 
opportunities for the future. Manage-
ment of all resources must be exercised 
in such a way as to meet the economic, 
social and aesthetic needs while main-
taining cultural integrity, essential eco-
logical processes, biological diversity 
and life support systems. Products of 
sustainable tourism are the products that 
exist in harmony with the local envi-
ronment, society and culture in such a 
way that it does good, not harm tourist 
development. According to the agenda 
for the twenty-first century challenges 
for the travel and tourism industry, trav-
el agencies are to develop and define 
actions for the development of sustaina-
ble tourism. The priority areas of activi-
ty should be the preservation and resto-
ration of the environment, waste mini-
mization, recruitment of staff, custom-
ers and the public in environmental is-
sues, consideration of economic, social 
and cultural criteria and environmental 
protection should be part of all man-
agement decisions, including the adding 

new elements to existing programs. In 
1999, at the XIII session of the WTO a 
global code of ethics of tourism has 
been developed and then adopted. One 
of the ten articles of the code is called 
“Tourism as a factor for sustainable de-
velopment”. 

In 2004 World Tourism Organiza-
tion defined the concept of tourism sus-
tainable development, which provides 
for: 

- provision of the optimal use of en-
vironmental resources that constitute a 
key element in tourism development, 
supports the basic ecological processes 
that help to maintain the natural herit-
age and biological diversity; 

- respect for the peculiar socio-
cultural characteristics of the host 
communities, while maintaining their 
inherent established and traditional cul-
tural heritage and traditional practices, 
and contribute to the mutual under-
standing of different cultures and toler-
ance for their perception; 

- ensuring long-term economic via-
bility of the process, given their benefits 
to all stakeholders that are fairly dis-
tribute them, including permanent em-
ployment and the possibility of coming 
incomes and social services to host 
communities to reduce poverty. [8] 

Approaches to consider the concept 
of sustainability of innovative develop-
ment of socio-economic systems show 
many facets of this process. Manage-
ment balanced, sustainable economic 
growth and social and economic system 
that provides the reliability and stability 
of the system are primarily connected 
with its content. 

Sustainable innovative development 
of tourism associates with the creation 
of conditions that enable to improve the 
qualitative and quantitative indicators of 
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the tourism industry. These conditions 
should be based on the competitive ad-
vantages the tourism industry in the re-
gion, under the influence of dynamical-
ly changing market trends internal and 
external factors, the adjustment of the 
objectives tree in achieving the objec-
tives within acceptable limits to growth. 

  Tourist region economy consists of 
many elements which are under a variety 
of influences that have random nature and 
it satisfies certain instability of the innova-
tive development model. At all levels of 
the tourism industry in the planning, or-
ganization, management, forecasting of 
tourism it is important to determine the na-
ture, size and time trend manifestations of 
instability, which requires the definition of 
sustainability criteria, limits fluctuations of 
tourism opportunities to adapt to external 
and internal threats, weaknesses, negative 
and not addressed in the management fac-
tors system. For creation of effective man-
agement system of processes that deter-
mine the sustainability of innovation and 
the development of the tourism industry, 
you need to constantly monitor the identi-
fication and deviations caused by various 
factors, influencing the stability of a single 
tourist product and the tourism industry as 
a whole. To make the picture complete it 
is important a comprehensive study of the 
effect of external and internal factors that 
have both a positive and a negative influ-
ence on the development of tourism in the 
region. It is also necessary to identify op-
portunities management, develop a system 
of thresholds factors, the excess of which 
is critical for the system from the perspec-
tive of ensuring its sustainable mode of in-
novative development.  

Nature of tourism is supposed to in-
volve the various sectors of the econo-
my in the provision of tourism products. 
The functioning of the tourism market 

is based on relationships and markets 
consumer products on the basis of exist-
ing tourism resources, the impact of so-
cio-economic system of the society at 
the levels of integration of society in the 
international socio-economic relations.  

The structural elements of the consum-
er and producer markets being in constant 
interaction create new market segments 
and expand opportunities for existing 
ones. The basic form of geospatial region-
al tourism market is a linear network, 
which reproduces the spatial relationships 
of elements of consumer and producer 
markets, connected enterprises and 
transport infrastructure. Various travel 
needs are transformed into types of con-
sumer demand. Accordingly, the types of 
consumer demand form the segments of 
the consumer market, which is reflected in 
the territorial specialization, which allows 
you to emphasize diversity of territorial 
structures of the regional tourism market. 
Each of these structures is based on the 
needs, interests and motivations of con-
sumers and is influenced by certain fac-
tors. The characteristic features of this 
form of the territorial structure are the lack 
of hierarchy within it, resolution, selectivi-
ty. This structure is more related to the lo-
cal tourism market segments represented 
by the unique (rare, geographically re-
mote) tourist resources. The formation and 
operation of the structure also shows a low 
degree of competition, the lack of devel-
opment of the market. Tourist regions hav-
ing more common tourist resources, hav-
ing a high degree of competition, co-
operation on the market, developed market 
economy, characterized by participation in 
the integrated-dimensional structures. The 
features of the form of the territorial struc-
ture are integrity, continuity, differentia-
tion, different levels, as elements of the 
structure are of different hierarchical lev-
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els, having direct access to other function-
al levels, which indicates the openness of 
tourism as a system.  

Thus, we can identify a number of re-
lationships that define the state of the tour-
ism market, its operation and develop-
ment, which can influence management 
practices: travel needs (interests, motives) 
of consumers, social (communication be-
tween the reference group), socio-
economic (the relationship between tour-
ism stakeholders market, the horizontal 
and vertical), information and innovation 
(communication to promote, develop the 
tourism product, the market, the condi-
tions for stronger economic growth), natu-
ral (due to use of natural resources, ration-
ality, the environmental component of the-
se relations), economic (communication, 
aimed to receive economic benefits from 
tourism on the basis of existing coopera-
tion relations between the sectors that have 
an impact on this activity). 

Dynamic analysis of these relations in 
the formation of social and economic 
management mechanism on the basis of 
market relations, public programming al-
lows for the most efficient implementation 
of communication between the object and 
the subject of tourism. Feature of the de-
velopment of tourism in Ukraine is the 
fact that the crisis manifested mainly in 
domestic tourism, while outbound tourism 
continues to grow, leading to an imbalance 
of development of the domestic tourism 
industry, non-receipt of necessary volume 
of investment resources for its develop-
ment. To address this situation, the crea-
tion of conditions for sustainable opera-
tion, innovative tourism development, en-
vironmental sustainability it is necessary: 

- development of domestic markets 
with ever-increasing demand for quali-
ty; 

- formation of competitive ad-
vantages tourism product and the region 
on the basis of values, greening, im-
proving productivity; 

- formation of competitive ad-
vantage based on the availability of in-
formation, education, greening and new 
technologies; 

- development of integration ties at 
horizontal and vertical levels; 

- preservation of natural and climatic 
tourism resources; 

- creation, the development of mar-
ket, industrial and social infrastructure 
designed to service the peak flow of 
tourists; 

- development of principles of man-
agement of tourism tourist region on the 
basis of environmental safety. 

Conclusions. Analysis and continu-
ous monitoring of the factors affecting 
the operation, innovative environmen-
tally sustainable development of the 
tourism industry contributes to the 
complexity of management objects, 
their relationships and interactions with 
the objects of the external environment 
does not become a deterrent, as the 
presence in the relevant parts of the 
control mechanism can solve problems. 
The systemic nature of the use of ele-
ments of the productive forces in the 
tourism sector involves solving existing 
problems through the use of individual 
components of the control mechanism 
of its organization in the target groups. 
Target groups should create conditions 
for the operation of controls to ensure 
the elimination of disparities in eco-
nomic space tourist region, to solve re-
gional and local issues, to maintain ex-
isting and create innovative competitive 
advantage as a basis for sustainable de-
velopment. The target groups are mat-
ters of choice key priorities of innova-
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tion, environmental development of the 
tourist area, taking into account market 
conditions, both external and internal, 
the availability of competitive ad-
vantages of the territory, the main 
choice of specialization of tourism facil-
ities; legislation: instructional frame-
work and government bodies that regu-
late the activity of socio-economic 
space tourism industry, promoting in-

novation, environmental development, 
the system of economic and administra-
tive mechanisms and instruments gov-
erning the activities of the tourism sec-
tor. Creation and development of con-
trol systems, based on the data target 
groups, will enable systematically de-
velop innovative environmental tourism 
industry. 
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